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Yahoo EMEA Limited
5-7 Point Square, North Wall Quay
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Tel.: +353 1 866 3100
Reg: 426324

To the attention of ARCOM (Declaration for 2021)

Re: “Questionnaire aux opérateurs de plateformes en ligne soumis au titre III de la loi du 22
décembre 2018 relative à la lutte contre la manipulation de l’information”

Yahoo EMEA Limited (formerly known as Verizon Media EMEA Limited) (“Yahoo”), a Company
incorporated in the Republic of Ireland with registered Company number 426324 and primary
place of business at 5-7 Point Square, North Wall Quay, Dublin 1, hereby responds to the
questionnaire received from ARCOM on May 18, 2022.
Yahoo (formerly operating under the umbrella brand “Verizon Media”) was acquired by funds
managed by aﬃliates of Apollo Global Management, Inc. (the “Apollo Funds”) on September 1
2021. Yahoo operates as a standalone company under Apollo Funds.
As indicated in the speciﬁc responses to the questionnaire, certain questions are not
applicable to Yahoo’s operations, and therefore we did not provide answers to such questions.
-

Regarding Yahoo Homepage, Yahoo News, Yahoo Style, Yahoo Sport and Yahoo Finance
(thereafter the “Service”):

We have duly noted that you considered in your “Bilan des mesures mises en oeuvre en 2020”
from September 2021 that “the obligations applicable to article 11 of the law of December 22,
2018 are completely compatible with the activity of an information portal”.
However, we want to stress out once more that the Service is both a publisher and an
aggregator/curator as the content available on this Service is either (i) original content created
by our editorial team or (ii) created by reputable third party press publishers that we select
and with whom we have a license agreement (“Licensors”).
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Since users do not have the possibility to provide comments to the displayed articles *** , our
Service is not an open platform where users/content providers can select and display their own
content or the content of their choice.
***
-

Regarding Yahoo Search:

As previously explained, the Yahoo Search service is powered by Microsoft's Bing which
controls the crawling of the web, indexing of such crawled web content, the search algorithm
and delivery of search algorithmic and advertising results. Microsoft’s Bing also owns the
relationship with advertisers.
***
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Preliminary questions: presentation of the service

●

Service Name:
Yahoo Media properties available in French language: Yahoo Homepage, Yahoo News,
Yahoo Style, Yahoo Sport and Yahoo Finance (thereafter the “Service”).

●

Name, company name and address of the operating company:
Yahoo EMEA Limited
5-7 Point Square, North Wall Quay,
Dublin 1
Ireland

●

Identity and function of the legal representative exercising the functions of referent
interlocutor on French territory within the meaning of article 13 of the law of December
22, 2018:
The point of contact for the Company in respect of this questionnaire is Mr. Maurice
Moynihan, EMEA Compliance and Legal Operations Lead, 5-7 Point Square, North Wall
Quay, Dublin 1, Ireland.

●

Number of unique visitors per month to the service in France and worldwide, calculated
on the basis of the year preceding the year of exercise (monthly average in 2021):

➢ Unique visitors in France (FR users identiﬁed based on their IP address) to the Service =
*** million monthly average unique users in 2021 (UU not deduplicated) - internal
source;
➢ Unique visitors worldwide (all IP users) to the Service = *** million monthly average
unique users in 2021 (UU not deduplicated) - internal source.
●

Methods of making the service available to the French public (web, applications, voice
assistants, etc.)
Service is available in French language via:
- Web: url = fr.yahoo.com
- Apps for Yahoo Sport and Yahoo Finance
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●

Service language oﬀered by default on French territory:
The Yahoo media properties are by default in French language for French users.

●

Is the service available on French territory a speciﬁc version of the service?
The Service is the French version of the Yahoo media properties and is accessible to all
IP users.

●

Description of the service (object, target population(s), types of content published and
consumed, themes, etc.):

-

The Service is a digital media service comprising a Homepage and channels/verticals
(News, Lifestyle, Finance, Sports),
The Service is both a publisher and an aggregator/curator as the content available on
our portal is either (i) original content created by our editorial team or (ii) created by
reputable third party press publishers that we select and with whom we have a licence
agreement,
There is no speciﬁc targeting,
The Service displays images, text and videos.

-

-

●

Economic model of the service (type of remunerative activities for the operator drawn
from the operation of the service in France):
The Service's business model is mainly Advertising.

●

Complete the following table:

Figures (France - for 2021)
Service revenue in France (€)

Operating income (€)

Operating expenses (€)

***

***

***
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Net proﬁt (€)

***

Staﬀ employed in service activities in France

***

General questions
Review of the implementation of the law of December 22, 2018 since
its entry into force
Fight against the manipulation of information on the service

●

Deﬁnition of false information (or any similar concept adopted) retained by the
operator:
We did not provide our own deﬁnition, we only refer to the law.

●

Does this deﬁnition diﬀer according to the geographical areas where the service is
provided? : YES / NO
Non applicable (N/A)

●

Prohibition of false information (or related concept) on the service? : YES / NO
YES

●

If so, where can the user ﬁnd information about this ban?
In our “Charte de la communauté Yahoo”, we refer to the false information:
https://legal.yahoo.com/ie/fr/yahoo/guidelines/index.html
“Maintien de l’intégrité de notre plateforme.
Comportement non authentique (fausses informations, désinformation et usurpation
d’identité). Le contenu conçu pour ou susceptible d’induire en erreur, d’escroquer ou de
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porter atteinte à nos utilisateurs de quelque manière que ce soit est interdit. Cela inclut
les tentatives visant à priver les électeurs de leur droit de vote ou à interférer de
quelque autre manière avec des élections. Vous ne devez pas tenter d’engendrer de
confusion entre vous et toute autre personne, organisation ou société, ni tenter de
tromper les utilisateurs concernant l’origine du contenu que vous publiez ou votre
aﬃliation à toute autre personne, organisation ou société ; toutefois, certaines
exceptions, telles que la parodie ou la satire, peuvent être autorisées si elles ont été
clairement identiﬁées comme telles.”
However, please note that we do not allow any user generated content on the Service:
comments from users under press articles have been deactivated ***. This is why we
currently have this mention under each editorial content:

●

Complete the following table:

Figures and indicators (in France, in 2021)
Number of content identiﬁed as containing false N/A as we do not allow any
information (or similar concept adopted)
user generated content (UGC)
on the Service and we
carefully select our Licensors
Among these identiﬁed contents, number detected by N/A
automated tools
Of this identiﬁed content, number detected following
user reports

N/A

Number of content containing false information (or N/A
similar concept adopted) that has been subject to
measures (recontextualization, aﬃxing of a label,
de-referencing, deletion, etc.), broken down by type of
measure
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Number of issuers of this content identiﬁed and shared N/A
that have been subject to a measure (warning,
restrictions, etc.)
Average audience (impressions or number of views) of N/A
content identiﬁed as containing false information (or
similar concept adopted)
Following questions: N/A.

1.

System for reporting false information

1.1 Existence of a reporting system allowing the reporting of false information likely to
disturb public order or alter the sincerity of the ballot: YES / NO
1) Reporting system for advertising content:
We allow our users to report issues regarding advertising content (native and display
formats), on both desktop and mobile versions of the Service.
-

On the Desktop version, when clicking on the 3 dots next to the ad, the user has the
possibility to say that he doesn’t like the ad and give feedback.
➢ Example for Display advertising:
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➢ Example for Native advertising (including Native video):
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➢ On mobile version, the user has to slide left:

However, please note that he reporting system won’t likely be used for fake news for
ads on Yahoo, as we do not allow ads containing content related to a debate of general
9

NON CONFIDENTIAL VERSION - July 1 2022 - Declaration for 2021

interest
or
political
ads
(see
our
policies
:
https://emea.adspecs.yahooinc.com/pages/policies-guidelines/yahoo-ad-policy/advertisi
ng-categories/political-ads):
- "France: Ads containing content related to debate of general interest linked to an
electoral campaign are not allowed.
- Political advertising is prohibited in France during the period 6 months before
the ﬁrst day of the month of an election."
2) Reporting system for editorial content:
As explained in our previous statements, we do not have any reporting system
allowing the reporting of false information on the Service because only Yahoo can
post content to the Service, not registered users or any other third party. As a
reminder, the Service is both a publisher and an aggregator/curator as the content
available on the Service is either (i) original content created by our editorial team or
(ii) created by reputable third party press publishers that we select and with whom
we have a license agreement. We do not accept payment from our Licensors to
promote or give prominence to their content, ***.
●

1.2 to 1.13: As Yahoo’s operations do not include a reporting system allowing the
reporting of false information on the Service, Yahoo has no applicable response.

2. Transparency of algorithms
***
We use our own algorithm to rank some of the content and the native ads in the stream
on the Service. Our algorithm recommends content based on what is trending amongst
publishers generally, what is the most popular amongst Yahoo users and also the
individual user’s interests.
Our
TOS
(“Conditions
Générales
d’Utilisation
de
Yahoo”
https://legal.yahoo.com/ie/fr/yahoo/terms/otos/index.html) explain to our users how
we collect and use their data in relation to our products in our privacy policy. We
provide information to users about how their use of Yahoo sites may be used to tailor
the content to their interests.
“4. Vie privée et protection des données
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Notre page Vie privée explique comment nous traitons vos données personnelles. En
utilisant les Services, vous acceptez nos politiques relatives à la vie privée et, en vertu de
celles-ci, vous acceptez que nous puissions utiliser vos informations conformément à
nos politiques de conﬁdentialité. En utilisant et en proﬁtant des Services de Yahoo, vous
reconnaissez que la personnalisation se trouve au cœur d’un grand nombre de nos
Services. Nombre de Services ne peuvent vous être fournis sans utiliser vos données
personnelles, notamment dès lors qu’il s’agit de mettre à votre disposition du contenu et
des publicités personnalisés. Consultez notre page Vie privée pour en savoir plus sur la
personnalisation.”

Politique
relative
à
la
vie
privée
(https://legal.yahoo.com/ie/fr/yahoo/privacy/index.html):

de

Yahoo

EMEA

“Lorsque vous vous servez de nos Produits ou interagissez avec nos Services, nous
utilisons vos données à diverses ﬁns, notamment pour vous fournir des publicités et
contenus personnalisés, vous proposer nos Produits sur demande et assurer la sécurité
de nos plateformes. Consultez cette section pour savoir plus précisément comment et
pourquoi nous traitons vos données, et obtenir des informations supplémentaires sur les
bases juridiques qui nous permettent de procéder ainsi.
Nous utilisons vos données pour les ﬁnalités mentionnées ci-dessous :
●
●
●
●
●
●

●

pour vous fournir des Produits, et fournir des Services à nos partenaires
pour créer des proﬁls d’intérêts et personnaliser les publicités et les contenus
que nous vous proposons
pour comprendre votre utilisation de nos Produits, et pour concevoir et
développer des améliorations pour nos Produits et Services
pour améliorer nos connaissances de notre secteur d’activité
à des ﬁns de sécurité, notamment pour détecter toute activité frauduleuse,
abusive ou illégale, et vous en préserver
pour se conformer à des obligations légales, et pour la constatation, l'exercice ou
la défense des droits en justice”.

2.1 to 2.16: As Yahoo’s operations do not include a system for user-moderation of
content, Yahoo has no applicable response.

3. Promotion of content from companies and press agencies and
audiovisual communication services
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As explained in our previous response from April 2020, the Service comprises licensed
editorial content created by reputable third party press publishers, as well as original
content created by its editorial team.
Yahoo’s content comes from selected sources only, not from the web or users. The
quality of news content is managed contractually and through editorial
decision-making.

Identification of content sources and labelling

●

3.1 Identiﬁcation of sources of content from companies and press agencies and
audiovisual communication services: YES / NO
YES. Each article is clearly labelled with the brand of the publisher, either Yahoo or one
of its Licensors.

●

Identiﬁcation carried out by human and/or automated means? To specify :
The identiﬁcation is carried by automated means:
- The name/logo of the publisher is integrated in an automated XML feed that is
set up in order to have the name and logo of the publisher providing the
content,
- The name/logo are hyperlinks redirecting to the publisher’s website when
clicking on it from the content page.

●

Sources and criteria used for this identiﬁcation: see screenshots below

●

Visibility of this identiﬁcation on the service: YES

●

Speciﬁcity of the system to these companies or agencies: this applies to all our
publishers

●

Additional information and context provided: NO

●

Spaces where these identiﬁcation elements appear on the service: see screenshots
below (next to the picture on the stream - top left on the content)

●

Please illustrate or give examples.
The publisher of each content displayed on the Service is clearly identiﬁed next to the
content.
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See examples here on how it is identiﬁed on Yahoo Homepage and then on the page
after clicking on the content:
1- AFP content:
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2- Capital content:
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●

3.2 to 3.6: As explained, Yahoo does not accept payment from its Licensors to promote
or give prominence to their content, so Yahoo has no applicable response.

Fact-checking systems
●

3.7 Use of a fact-checking system (entrusted to third parties or internal): YES / NO
NO: we do not have a fact checking system (third parties or internal) as our service
comprises original content and content from our Licensors.
We have editorial guidelines in our contracts with third party publishers where we
specify that “each article must adhere to the highest standards of journalism and
quality, including fact checking, copyediting and other standards of accuracy”.
In order to inform our users about the risks from fake news online, we proactively
added in April 2022 a new “Fact Checking” feature on Yahoo Homepage with speciﬁc
fact checking content provided by our Licensors for the Fact checking features, AFP
and 20 minutes, specializing in debunking Fake News: they regularly check “Fake News”
content in order to correct public misperceptions and increase knowledge of important
issues.
This category (or Topic page) is currently accessible from the Yahoo Homepage:
https://fr.yahoo.com/
when
clicking
(https://fr.yahoo.com/topics/fact-checking/)

on

the

“Fact

Check”

tab
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➢ Example of a “Fact checking” article from AFP :
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●

3.8 to 3.10: As explained, Yahoo does not have a fact checking system so Yahoo has no
applicable response.

●

3.11 - If no internal or external mechanism working for fact-checking is implemented, the
operator will specify the reasons.
As already stated, the Service is both a publisher and an aggregator/curator service as
the content available on our portal is either (i) original content created by our editorial
team or (ii) created by reputable third party press publishers that we select and with
whom we have a license agreement, so this is our responsibility (for the original
content) and our publishers/partners responsibility (for the content they provide to us)
to check the veracity of the information/content.

●

3.12: As explained, Yahoo does not have a fact checking system so Yahoo has no
applicable response.

●

3.13 - Impact of the health crisis on the promotion of content from press companies and
agencies and audiovisual communication services and speciﬁc measures taken in this
context in 2021:
We had a “Covid” speciﬁc page and banner during 2021 - today, the Covid related
contents
are
accessible
via
this
topic
page:
https://fr.yahoo.com/topics/liste-coronavirus-france/

●

3.14 : Yahoo has no applicable response for any future actions or features.

4. Fight against accounts massively propagating
false information
As users and other third parties are unable to upload content on the Service, Yahoo is not in
the position of having to ﬁght against this manner of propagating false information.

5. Measures against false information in commercial
communications and promotion of information content
relating to a debate of general interest
Please refer to our response for 2019 and to our previous responses in this questionnaire.
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We did not implement any additional measures as:
-

Yahoo does not accept payment from its Licensors to promote or give prominence to
their editorial content,
The ads are clearly labeled as ads on our properties and as explained in question 1.1, we
do not allow ads containing content related to a debate of general interests or political
ads
(see
our
policies:
https://emea.adspecs.yahooinc.com/pages/policies-guidelines/yahoo-ad-policy/advertisi
ng-categories/political-ads):
(i) "France: Ads containing content related to debate of general interest linked to
an electoral campaign are not allowed”,
(ii) “Political advertising is prohibited in France during the period 6 months
before the ﬁrst day of the month of an election."

6. Promoting media and information education
N/A as we didn’t implement additional measures.

***
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